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September 29, 2011

VIA ECFS

Ms. Marlene H. Dortch
Secretary
Federal Communications Commission
445 Twelfth Street, S.W.
Washington, D.C. 20554

Re: Notice of Ex Parte Communication, Applications of AT&T Inc. and Deutsche Telekom AG
for Consent to Assign or Transfer Control of Licenses and Authorizations - WT Docket No.
11-65

Dear Ms. Dortch:

This letter provides notice of an ex parte communication with staff of the Commission in
connection with the above-referenced proceedings. I represent Simplexity and Versa Capital.

On September 27, 2011, Andy Zeinfeld of Simplexity, Paul Halpern of Versa Capital, Dr.
Michael Pelcovits of MiCRA Economics, and Eric Cochran and Steve Bradbury of Dechert LLP
met with Renata Hesse, Senior Counsel to the Chairman; Austin Schlick, General Counsel of the
Commission; Greg Rosston of the Office of Strategic Planning; Jim Bird of the Office of General
Counsel; and Patrick DeGraba of the Wireless Telecommunications Bureau.

The purpose of the meeting was to discuss the harmful impact that the proposed merger could
have on the independent online distribution channel for wireless service and handsets (the
“Channel”). At the meeting, we discussed the attached presentation and press release. We
described how the Channel benefits consumers through lower handset prices and efficient
opportunities for convenient comparison shopping among the major national wireless providers.
We explained how AT&T’s recent actions to exit from the Channel are harming consumers by
denying these benefits. We also explained how the merger threatens to exacerbate these harms by
likely reducing the number of national carriers whose service and handsets are marketed over the
Channel and by significantly increasing AT&T’s ability to suppress the Channel and permanently
eliminate the consumer benefits provided by the Channel.
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Please contact me if you have any questions. Thank you for your assistance.

Sincerely,

/s/

Steven G. Bradbury

Enclosures

cc: (by email)

Renata Hesse
Austin Schlick
Gregory Rosston
Jim Bird
Patrick DeGraba


